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Who Is This Vendor Assessment For? 
NelsonHall’s Supply Chain Management Services Vendor Assessment for 
Infosys is a comprehensive assessment of Infosys’ supply chain 
management service offerings and capabilities designed for: 

 Supply chain and planning managers monitoring the capabilities of 
existing suppliers of supply chain services and identifying vendor 
suitability for outsourcing services 

 Vendor marketing, sales and business managers looking to benchmark 
themselves against their peers 

 Financial analysts and investors specializing in the supply chain 
services sector. 

 

Key Findings & Highlights 
Infosys SCM offerings are broken out into four main area which are pre-
sales, sales, fulfillment and after sales. 

Overlaying all of these services is the Supply Chain Control Tower, query 
management & customer support, and master data management. 

Infosys also has a shop floor assessment & optimization (MES Service) 
offering which supports its clients in designing and implementing an MES 
service integrated with the company's ERP backbone, establishing 
efficient shop floor management for production orders and embedded 
logistics processes, quality management, and plant maintenance. 

Infosys will continue to target SC planning and will focus on the hi-tech, 
CPG and telecom industries with a primary focus on the U.S. market, 
followed by Europe.  

 

Scope of the Report 

The report provides a comprehensive and objective analysis of Infosys’ 
supply chain management service offerings, capabilities, and market and 
financial strength, including: 

 Analysis of the company’s offerings and key service components 

 Revenue estimates 

 Identification of the company’s strategy, emphasis and new 
developments 

 Analysis of the profile of the company’s customer base including the 
company’s targeting strategy and examples of current contracts 

 Analysis of the company’s strengths, weaknesses and outlook. 
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